


INDONESIA - Asia’s Promising Opportunity

Indonesia is ranked among the top ten largest textile producing Indonesia is
ranked among the top ten largest textile producing countries. The textile and
garment industry is one of Indonesia's oldest industries and - being labor intensive
- a large source for jobs. The Indonesian government targets to increase the
nation's value of exported textiles and garments to USD $75 billion by the year
2030, implying that this industry would contribute around 5 percent to global
exports countries.

The US withdrawal from Trans-Pacific Partnership (TPP) is also an opportunity for
ASEAN especially Indonesia which will benefit Indonesia’s position in manufactur-
ing because of no competition from Vietnam.

“The rejuvenation effort of TPT machinery and equipment industry has shown a
positive development, but it needs to be accelerated with programs of increasing the
competitiveness more effectively and with integration.”

Mr. Airlangga Hartarto
Indonesian Ministry of Industry

OPTIMISTIC OF GROWTH - NATIONAL TPT INDUSTRY

The decline in international and domestic market demand for national textile industry products in 2014 had caused an impact on the weakening performance
of the national textile industry which only grew 1.56 percent, far below the growth in the year 2013 which was 6.58 percent. In 2015, it even experienced a
negative growth of - 4.79 percent and in 2016, despite a slight improvement; there was still a negative of - 0.13 percent.

National & Textile Manufacturing Industry
GDP Growth

s anufacturing ndustry

o 0 2 s of he
Manufactuing industy

s atonal GOP Growth

2011 2012 2013 2014

oyt Totie &
Textle Produc

Amid this weakening growth, investment in the textile industry sector is still quite high at IDR 5.96 trillion in 2014, amounting to IDR 8.14 trillion in 2015 and
IDR 7.62 trillion in 2016.

One of the optimisms in the textile industry sector includes the Government Economic Policy Package, fiscal incentives such as investment allowance or income
tax discount which can be allocated for business expansmn the establishment of the TPT Industry Academy for professional human resources and the co-
operation of the EU-Ind ia Economic P (IEU CEPA), which will boost the national TPT export performance to EU countries.

INDO INTERTEX (IIT) exhibition 2018 will continue to serve as an industry platform of investment for development of Textile and Garment Industry. The event
will assist the government along with TPT economy of Indonesia in creating a multiplier effect.
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SHOW FIGURES

that the fair and your brand, on a domestic and
mens‘.on of global scale, will help you better position yourself in the market.
M arketlng « Direct marketing - telemarketing, mailing and invitation.
« Public relationship - publish press release and hold press conference.
Reach « Mass media - magazine, TV, newspaper and radio.

« Online advertising - social media and other cooperate websites.
« Outdoor Advertising - Banners and billboards.
+ Global marketing channels - EDM and SMS.
 Effective promotion from our global partners and supporting associations.

Your Booth | .« Marketing activities at well-established global related trade fairs.



INDO DYECHEM

One-stop single platform to showcase from home and abroad the Facing the pressure of the national environmental policy, printing
w latest developments and emerging technology for the Process and dyeing industry is also keeping up the pace. With high
Industry - Focusing on all kinds of Dyes and Fine & Specialty \’ energy efficiency, precision and flexibility, digital printing devel-

Chemicals for the Indonesian Industry. oped rapidly and has made up many short comings of traditional
printing technology.Focusing on the characteristics of short pro-

Indonesia account as one of the largest fabric usage and textile duction cycle, low-volume and on-demand production of digital
printing production in South East Asia and consequently large printing, Indo Texprint will unleash the latest digital printing tech-
consumption of chemicals and dyes are imported to meet this nology of high throughput machinery, printheads, inks and
demand. media.

Exhibit Profile Exhibit Profile

« Dyes, Pigments, Inks, Colorants and Chemical Auxiliaries for textiles « Machinery for Labeling, Printing, Textile Printing, Digital Printing,

« Chemical for Fibers, Machinery & Technology, Services, Printing Consumables and Accessories

« Machinery for Heat Setting, Heat Transfer Press and Equipment
« Equipment for Screen Printing, Industrial Embroidery, Imaging
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Who You Will Meet?

r brand in the market.

ring the exhibition.

An Ideal Location

Jakarta International Expo is a leading and prominent exhibition and conven-
tion center in Indonesia located strategically in the center of Jakarta. It is the
choice venue for many exhibition and conference organisers due to its accessi-
bility, excellent infrastructure, ample parking space and value-added services -
purpose built exhibition center that boasts some of the latest exhibition facilities
in South East Asia.

Space Booking

Yunita Tjioe | +62-8118459889
info@peragaexpo.com

Sephy Yusianti | +62-8161959286
Sephy.peraga@gmail.com
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Tel: 62-21-6493717, 6493727
Fax: 62-21-6265986

Strategic Partners

Held in

wonderful
ndones




